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An Example of Factorial Design in Cross Cultural Research(

The comparison variable is what I have called the Executive Male Attitude.  High scores on this variable indicate that the respondent endorses statements such as “husbands should make all of the important decisions; a wife should do whatever her husband wants; and only the husband should decide about major purchases.”

Additive Effect of Gender and Culture on Executive Male Attitude
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The first graph illustrates hypothetical results in which men endorse this attitude more than do women and in which the attitude is stronger in one culture than in the other.  Notice that there are main effects of both gender and culture, but no interaction.

Interactive Effect of Gender and Culture on Executive Male Attitude
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Faculty in ECU’s Department of Psychology (Rosina Chia, John Childers, and myself) have actually conducted research on this topic.  Here is a graph illustrating the actual effects found when comparing students here at ECU with university students in Taiwan.  Note the striking interaction -- while our male students are more likely to endorse this attitude than are our female students, in Taiwan it is the female students who strongly endorse the traditional Executive Male Attitude!
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